Evaluating Brand Loyalty Towards Amul

*Udit Gupta
ABSTRACT

This study is based on the Research approoch and the survey method, and its objective are fo understand
the concept of brand loyalty. To measure the brand loyalty toward Amul products. Survey based research
hos been dene by conducting an enline survey which has closed-ended guestion. After conducting this
research, the result indicated that Amul brand provide value for money product, the brand last longer
than any other brand, ingredient used in the Amul product are natural, also has wide range of variety, also
has good reputation in the market, Amul has sufficient number of outlefs, advertisement used by the Amul
product are ottractive. They accept that the brand will be more efficient and effective in the future, The
brand professionaly can use this study to examine there weak area and provide better quality to the
custorner and can make the loyal toward the brand.
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1. Intreduction

Brond loyalty is the tendency of consumers to continuously
purchoze one bronds products over onother brand
product. Consumer behavier patterns  illustrate  that
consumers will confinue fo buy products from a company
that hos encourage o trusfing relotionship. Loyalty is
exremely important for the businesses as it leads to repeat
purchoses by Consumers which lead to higher revenues,
and customer recommendation. It iz also the oRtechment
of the conaumertoword a parficular product which leod to
positive oftachment toward product. We tend to grow out
of brands, not just becouse of our oge but for other
regsong, oo, Maybe you want to fry something good, or
what you're wearing is suddenly out of foshion. Mayle you
hod o negative store experience, or o brond |ust stopped
meating your needs, f o company con esiablish o strong
customer bose who has become faithful to their proguct it
can be a significant advantage. Creating such o bose
doesn't hapoen overnight. It reguires engagement from
the company to the consumer and confinued cutput of

2. Literature Review
Toble 1: Review of Literature

guality products and services, Price will always be o fador
but being viewed oso "trusfed” or "preferred” brand with a
devoted following could prove to win out over evendthing
else including price. Companies are constantly coming up
with new ways to iry and get as many eyes on the product
os possible. That's why establishing o brand loyal customer
base is crucial in todey's market. Amul cooperative was
registered on |9 December 1944, as o response 1o the
exploifation of marginal milk producers by fraders ond
ogents in small cities. The prices of milk were arbitrarily
determined gt the time, The government had given Palsan
an effective manopaly in milk collection fram Kaira and its
subzequent supply to Mumbai, Angered by the unfair trode
practices, the formers of Koira approoched Saordor
Vallobhbhai Patel under the leadership of local farmer
leader Tribhuvandos K, Patel, He odvised them fo form o
cooperafive (Kaira Diskict Co-operafive Milk Producers'
Union) ond supply milk directly fo the Bomboy Milk
Scherme instead of Polson (whe did the same but gove
therm low prices).

5. Mo, Title Finding

Authors/Year of publication

1 Brand equity of Amul in the
Sivakasi

SUCCESS.

Amul s one of the bigges! players in
the Indian market ond have o huge
market share, It is the brand of chaice
trusted by o lat of pecpls in India.
There are many reascns behind the
The Pramotian
adopted by Amul isone such reasen

T. Dhanalakshmi &
k. Kahila /2018

sfrategy
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2 A study on consumer buying
behaviour towards Amul
products with special
reference to Coimbatore city

A guality contral expart in Anand had
suggested the brand name “AMUL",
has maintained a high guality, easy
ovaiiability, offordable price, ond
good reputation omong the customers

in Ahmedabad city

M Romye & D 5. A, Mchamed
Alif 2018

3 A study on Amul's promofion
strofegy

Amul is one of the biggest players in
the Indign morket ond have o huge
market share. It is the brand of choice
trusted by o lot of people in Indic.
There are meny reasons behind the
success. The Promotion strategy
adogted by Amul is ane such reason

Tughar Join, Debashish Mitra
& lshaan George/ 2018

4 A study to understand
consurmer buying behaoviour
towards amul laciose free milk
in selected cifies of Gujarat

A guality control expert in Anand had
suggested the brand name "AMUL". It
has mairtained o high quality, easy
ovoilability, offordoble orice, ang
good reputation among the customers

in ARmedabod city

M.A. Rothed/ 2020

5 A Study on consumer
perception and sofisfoction
towards Amul bakery products
in Reijkot city

Today the business ervironment s
ropigly changing. In this competitive
enyironment the populor trend is olso
siriving far maintaining its positions
tharefors it become essential for the
comparies that they should know
about cansumers preference & taste,
Regarding o particulor product it is of
aolmost necessary to know the
consumers sotisfaction to the value

offerad by the company,

K. H. Bornif 20168

& A Study on the consumer
preference fowards Milma and
Amul products

Consumer preference is one of the
imporiant factors thot influence the
success and fall of every business,
Becouse of the imporonce thot the
consumers give for the milk and milk
praducts in their daily life, dairy
factories and industries growing

rapidly

Ashng Day/ 2020

7 & cose study of Amul
cooperative in India in relation
to orgonizationol design and
operational efficiency

It iz o papulor belief that co-operatives
are o foilure, but Amul with
Cooperative Structure 15 o grond
success. Amul hos on appropriate
blend of policy mokers, technology,
and o support systern to the milk
producers without disturbing  their
agro-economic systern and ploughing
back the profits

Dr. Ruchira Prosad
& Dr. Rupali Satsangi/ 2013

8 Context and Humor:
Understonding Amul
advertisements of India

Different techniques like gunning,
portmonteaus and poradies of
popular proverbs, exoressions,
acronyms, famous dialogues, songs
efc. are employed te convey the
message in o humorous woy. The

Rodhiko Maomidi/ 2018
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resent study will concentraie on these
ﬁnguisﬂc cues and the required context
forunderstanding wit and numaour,

? Business Strategies f'?rm?”“ging AMUL's success: firms in these| Pankaj Chandro &
comphﬁ.‘x supply Ehalns n large environments need fo simultanecusly| Deva nath Tirupati/ 2003
emerging economies: the story of develop morkats and suppliers to
Amul synchranize demand and supply

planning, develop or become a part of
network of prodvcers (i.e.,
cooperatives In this case] to obtain
scale ecanomies, forus on operaiional
effectiveness to achieve cost leadership
to enable low price sirofegy

10 ICT application in o dairy| The system makes it easy for the farmers| B. Bowonder, B. R. Roghu Prasad
industry: The e-experience of|to get the cash payment as seon as the | & Arup Kotla/ 2019
Al milkis delivered. The Armul experience.

1 Exploring the cost of milk|ltexomines the effectiveness of Amul by | Porth Shah/ 2012
production & potentiol|compering the procurement prices
economies of scale in o dairy|offered by the dairy coocperative to the
cooparative costof producing milk

: 2l Harsh Prajapati, Pritl Potel &
: I il [l in India is the name of o brand gy

12 A il o R ARiE armul it which is occepted by all Indians. It is o| Sheeba Menon /2013
products P ¥ TR

narne of a respected product which is
volued by oll Indians, This survey
enlightens obout the demand of Amul
brand and its products.

3. Methodology

3.1.Problem statement: According to the survey
vonducted most ol the custamer are happy or sofisfied with
the Amul product and they alsa think that Amul provide
volue for money product, and they alsa trust the brand.
Amul olsa hes good share in the market.

3.2.Objective of the study
1)To understand the concept of brand loyalty.
2} To mensurs the brong loyalty toward Amul brond,

3.3.Research approach: Gluantitative research, survey
method

3.4.5ompling design: MNon probahbilistic sempling
IConyenience or purposive sompling)

3.5.Types of data

Primary data ($urvey through anline google form)

Secondary dota (review of [tergiure: book, orticle,
research poperete. |

3.6.Data collection method: Cnline survey method

3.7.Data collection tools: Percenfoge analysis,
graphical representation using M5 Excel.

4. Result and discussion
These arethe demogrephic varioble of the respondents

Table 2: Demographic Stotistics

Demographic variobles | Freguency

Gender Male (14

Female (21)

Oiner (0)

18-30(36)

31-4011)

41-50(0)

51 ohove (0]

Less than 50,000(11]
50,000-1,00,000(15)
1,00.000-1,50,000(8)
Above 1,50,000(3)
Self -amployed (2

Employed ()
Student / Scholar (35)

Age group (in years)

Monthly Income

Clccupation
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D::u you love the Amul brand?
Dier your love the Amul brand? 1

WL.J

Figure 1 Lowve towards the Amul brand
| could prefer Amul brond over any other brana.

| could prefer Amul brand over any
other brand

u YIS
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Figure 2 Preference of Amul brond aver any other brend

The Amul brand last longer than anather brand.

The Amul brand last |nn:ur1h:n anothar brand
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Figure 3 The Amul brand lost langer than ansther brand

The ingredient used in the Amul product are natural.
The ingredient !__-dinu- Armul produd arenat ural

y |

= Smengl agree

= ApTes

= licutral

- [msagies

= Deirghy diagies

Figure 4 The ingredient used in the Amul product are nofural

The Amul brond hos goad service delivery.

Tha Amul brand has pood service dalivary
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Figure 5 The Amul brand has good service delivery

The Amul brand provide wide range of variety,

THE AMUL BRAND PROVIDE WIDE RANGE OF
VARIETY

m Trorph mTes
i
BAg &
m byl
[l-'_'JLIT-a
B ST0r gy dbengies

Figure & The Amul brand provide wide range of variety

The Amul brand hos good reputation in the market,

The Amul brand has good reputationin the
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Figure 7 The Amul brand has good repufation in the marked
The Amul brand has sufficient number of cutlets in India,

Thie Arvad brand has oufficient number of
outlatsin lndia
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Figure B The Amul brand has
sufficient number of outlats in India
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The cdvertisernent of the Amul brond attract me fo
buy the product.

The advertitement of the Amul brand attract
me to buy the produet
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Figure 9 The odverlisament of the Amul brand
attract me to buy the product

The Amul brand has aotfractive adverfisement

Tha Amul brand has stractes advortisomont
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Figure 10 The Amul brand has attractive
odvertisement

The Amul brand provide value for the money product,

THE AMUL BRAND PROVIDE VALUE FOR THE
MONEY PRODUCT
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Figure 11 The Amul brand provide value for
tha money product

Ot of the 37respondents maximum number of the
respondent agreed that Amul brand provide valve for
money product, the brand lost lenger thon any other
brond, ingredient used in the Amul product are natural,
also nos wide range of variety, also hos good reputotion in
the market Amul has encugh cutlets, odvertisement used
by the Amul product ore attractive. They accept that the
brond will he more efficient ond effective in the future,

5. Conclusion

Amul is the fosiest growing industries of India. This industry
hos revoluticnized the Indicn dairy sector and broughi it
bock from brink of exension. It is olso one of the first
successful cooperotive society and the market leaderinthe
doiry sector. According to the survey report, | could
conclude that the Amul hos the dominont presence in the
dairy food market which has led Amul becoming o

Evaluating Brand Loyalty Towards fmul

household name. Amul is one of the most successful
business houses ond do ifs business in socially responsible
manner, Amul has effeciive advertisement as it coptures
the essence of India and connect the brand with its
consumer. At las fit was concluded fhot Amul has a high
potential in the market end is highly preferred by the
customer and the demand for the product is good and
Armul have good morket coverage.
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