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ABSTRACT 4 Akanksha Parihar

Sustainable development means using the present resources in a way that there are enough resources for
future generations. A part of sustainable development comes through social responsiveness which refers
to the obligation of an individual towards his society which improves the quality of life and environment
areund him. In our study, the sociol respensiveness is analyzed through the consumers of the eco-friendly
apparels. With the apparel industry being the second largest polluter of the globe, using eco-friendly
apparel has become the need of the hour. We want 1o find out the effect of the social responisiveness of
eco-friendly apparel on the sustainable development of the whole community. The study was conducted
in 'Dehradun’ with the age group 18 to 45 years. A survey was done through questionnaires. A
samplesizeot] S0individualswastaken.The descriptive tools used were mean and standard deviation. The
inferantial tool used was multiple regression analysis. Our research is being conducted to find out the
effect of sacial responsiveness an the sustainable development of society. The research study suggests
that there is a considerable degree of effect of sociol responsiveness on sustainable development of the
society concerning eco-friendly apparels. The apparel industry has caused a lot of envirenmental hazards
over the decades. tco-friendly apparel is an excellent alternative towards sustoinable development, and
this can be done through social responsivenass. Qur rasults show that there is a significant percantage of
the effect of social responsiveness on sustainable development for eca-friendly apparel
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1. Intreduction woter an overage person drinks in 2.5 years, Also,
washing clothes releasas 5,00,000 tons of micro fibers in
to the ovenn each yaar which is equivalent to 50 billien
vlastic bottles, Furthermore, most of the brands use
synthetic fibers like polyester, nylon, and acrylic which toke
nundreds of yedrs to bio degrade and are not sustainable.
These synthetic fibers also release micro fibarz into the
woter bodies becouse of which plastic enters into the food

chain and ultimately affects cur body.

Sustainable development is the idea that human societies
must live and meet their needs without compromising the
ability of future generations to mest their own needs.
Specitically, sustainable development s o woy of
arganizing soclety so that it can exist In the long term. This
means taking into account both the imperatives present
and those of the future, such as the preservation of the
ervironment dnd natural resources or social and
BConomic eguity. Az the nome suggests, eco-friendly opparels are
sustainable and not harmful to the environment. Eco-

1:1.Need of Eco-friendly apparels friendly garments are solely made with plant-based fibers

The apparel industry has coused a lot of environmental
hazards over the years and is currently the second-largest
polluter in the world, chter the oil industry. Some of the
alarming environmental issves coused by the apparel
industry are water pollution, water consumption, waste
accumulation, soil degradation, and the release of micro
fibers in cur ocean. For examgle, 2700liters of water are
used to produce one cotton t-shirt and this is the amount of

os these flbers don't release micro fibers into the waoter
bodies ond aore sco-friendly, biodegradaoble, and
recycioble. The plant-bosed fibers used for the garments
of our brond are mainly vegaon leather, Ringel, bonano
fihars, hemp, linen, ramie, organic coton, and Patural
rubber. Agor from this, naturgl dyes like indige in the
manutaciuring progess.
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1.2.50cial Responsiveness to wards Sustainable
Development by using Eco-friendly Apporels

This study focuses on the effect of the social
responsiveness of eco-friendly opparel towords the
susfoinable development of society. Sociol responsiveness
iz 0 person's obligotion to contribute to the communityin o
woy thet mokes the guolity of life and environment better
tor

those around them. Buying eco-friendly opparel oz o
contribution towords sustainoble development for society,
for example, would be considered social responsivenaess
because you are doing your part fo improve the lives and
circumstances of those living in your community,
Itshouldbenctedthotnotallsacialreasponsivenessneadstobe
asachiveas in the example above; it can be o passive act as
well, If, for example, you choose to step buying non-
sustoinable opparel, this would also be on oot of social
responsiveness becouse you are infentionally avoiding
something thot you believe deteriorgtes the welfare of
others.

1.3. Sustainability & Eco-friendly Apparels

Sustainabkility hos become an important concem
nowadays as globally, 91% of the world populafion iz
exposed to unhealthy levels of pollution. For the fextile
ond opparel sector, this is o maojor issue, gs it is the
second-largest polluter in the world, after the oil
industry. It olso produces 10% of oll humanity's car bone
missions and is the second-largest consumer of the
world's water supply. Over the post few years, increasing
o ware ness of the environmental and social concemns
surraunding the fashion industry hos led to o rise in the
implementation of sustainability inifiatives. People are
becoming more conscious about what they are buying
ond are preferring eco-friendly apparel over opporel
made of man-maode apparel. As we know sustainable
development is the idea that human societies must live
and meet their needs without compromising the ability
of future generations. Through buying eco-friendly
opparel and showing sociol responsiveness, conscious
consumers are soving the Forth from pollution coused
by the apparel industry,

1.4.Why does India need Eco-friendly apparel?

India has witnessed rapid strides of development of
sustained growth rates of more than E%andhos seen a
huge spurt in consumption. Consequently, it nas been
estimated that fne incrensed consumption may result in the
country becaming ane of the leading off enders relating to
ervironmental pollution, The tediles industry in India is
traditionally one of the worst off enders of pollution, with
its small units fallowing outdated technology processes.

Cne opportunity to reduce the environmental impact of
the clothing industry in India is fo concenirate textile
production with eco-friendly opparel.

Sore brands in India already moke eco-friendly opparel.
Some of these bronds are-

1. Foblndia: it prides iteelf on being one of the leading
sustoinoble fashion brands in India.

2. Pero: Pero focuses on Indion textile crofts and
tradition, along with popularizing the use of organic
cotton.

3. The lodi Lfe: It is o foverite for lovers of
enyirenmentally conscious brands in Indio.

4, Khadi Cult; The hand-spunfabric of Khadi Cult is one
of tne most environmentally friendly fabrics.

2. Review of Literature

According to R Indrojith (2018), despite the generally
lower level of oworeness of eco-friendiyoppaorel, an
increased level of awareness was foung fo be prevailing
with college students, professicnal and higher officials.

According to Heesook Hong and Ae-Ran Koh (2019), the
progmatic benefits posifively effected but cesthetical
benefits negatively affected the purchase intention of eco-
friendly apparel and health functional apparel. The sacial
berafits influenced the purchase infention of healih-
functienalapparelbutdidnotinfluence the purchase of aca-
friendly opparal,

According fo Paromita Goswami [2018), the axistence of
a segment of consumer who is positively motivated
towards eco-lobeled garmenis iz there is o terrn of
demogropnic and peychographic variables

Research Gop: Signalling o gop in previous researches,
no study hos been conducted on the relafion between
socicl responsiveness of eco-friendly opparel ond
susioinable development.

3. Research Methodology

3.1.Problem Statement: With the opparel industry
being the second largest polluter of the glabe, using eco-
friendly apporel hos become the need of the hour We
want to find out the effect of social responsiveness ot aco-
friendly opparels towards sustoinable development of the
society.

3.2.Purpose of the study

To evoluate the effect of social responsivenass related to
eco-tiendly apparel on sustuinable development of the
saciaty.
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3.3 Research design

We hove used o Descripiive ond inferentfial research
appreach in our research. To conduct the research, we
used the convenience sompling technigue | unrestricted
sampling], which is a port of non- probability sampling.

3.4.Dota collection and analysis

To conduct the research, we have used the primary
[questionnaire in google form] method. The period of
daota collection is from 8" February 2021 1o 18" February
2021. The data was collected from 'Dehradun’ and the
total number of respendents was 150, We used multiple
regression [3PSS], mean & standard deviotion o find out
the effect of social responsiveness reloted 1o eco-friendly
apparel on e sustoinable development of society. To
measure the perception of respondents on 6 porameters
[Availability, Afford ability, Recyclability, Decomposability,
Skin disease & use of chemicals], a Five-point Likert Scale
[Interval scale] was used.

3.5.Propositions

HO [Mull Hypothesis]: There is no effect of sociol
responsiveness on the sustainable development of society.

H1: There is a significant effect of tocial responziveness on
the sustoinable development of the society.

4. Dato Anaolysis and Interpretotion by using SP55
4.1, Descriptive Stotistics

Tha descriptive statistics of the following ore given balow:
[a) Gender

b Variables

4.2 Multiple regrassion analysis

a. Dependent Variohle: Sustainoble development

of the sociohy

b. Predictors: (constant], Skin disease, Afford ahility,
Decomposability, Recyclability, Use of chemicals, and
Availability.

Model: Sustainoble development is a function of social

responsiyeness.

Susfoinable development=1n [Social responsiveness (Skin
disense, offord ahility, decomposability, recyclability, use
of  chemicols and availabilityl]

5. Findings

By conducting this research, we have found that Eco-
friendly apparels hayve o posifive impact on the sustainable
development of society. After analysis of data, we have

Table1.Gender of the respondents

Frequency Parcent Volid percent | Cumulative percent

Female o4 a2.7 a7 a2’

Male 56 373 37.3 100.0

Total 150 100.0 100.0

Table2.DescriptiveStatistics
M Range dinirum Faximurn MWiean Std. Deviafion

Skindisease 150 4 1 5 2.89 1.130
Recyclabilite 150 4 1 5 3.37 1.120
Avoilability 150 4 1 5 213 1.101
Affordability 150 4 1 5 327 1.140
Useofchemicals 150 4 1 5 3.1 1.395
Decornposability 150 4 1 5 3.33 1.154
ValidMurnber
{listaise) 150
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Tobled. Model Summary
Adjusted R

Std. Error of the Estimate
518 703

hodel R E Square
1 Jad 537

Sguore

. Dependentvarioble: Sustuinable Development of society

b. Predictors: [Constant), Skin disease, Afford ability, Decomposability, Recyclability, Use of chemicals and Availability,
Tne value of R is 733 ond it indicofes o positive relationship between X and ¥ Variobies. The Yolue of R Square ond
adjusted R square

iz. 537 and. 518 respectively.

Table 4 Anova

Model Sum of Squares df Mean Sguars F Sig.
Regression 82.147 6 13.691 27698 000"
Residual 70.684 143 494

Total 152.833 149

a. Cependent Variable: Sustainable Development of sogiety
b. Predictors: (Constant), Skindisease, Affordability, Decomposability, Recyclability, Use of chemicals and Availability,

In cur analysis, P-value is equal to 0.000 and less than ,005. It indicates Alternative hypothesis is accepted and the
null hypothesis is rejected.

Table 5. Co efficients

Model Unstandardized Stendardized t Sig
Coefficients Coefficients
B Std Crror Beta

(Constant) 5.546 251 22170 000
SKIMDISEASE J21 059 A35 2.058 041
AFFORDABILITY 75 059 199 2934 004
DECOMPOSABILITY 158 048 217 3273 001
RECYCLABILITY 208 056 234 3.725 .0oo
USECFCHEMICALS A74 058 192 3.035 003
AVAILABILITY 155 057 172 2.745 007
tound @ positive correlation betweendependent  the people [ Especially in youth], and pecple are

[sustainable development of tne society] & independert  understanding their social responsibility.

voriables | Availability, AHord ability, Recyclability, Use of
chemicals, Decomposability &skin disease]. The majority
of the people who are purchasing eco-friendly apparel are
fermale and belong to the high-income group, The
aworeness of eco-friendly apparels is increasing among

Bybuyingtheseclothestheyarepreventingtheenviranmentfr
ombeingpollutedondarekeepingtnemselves  healthy
because crganic elements like; eco-frendly rubber from
olgoe, orgonic cotton from milk protein, onimal-free wool
from coconut husks & cruelty-free leather from pine apple
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leaves, etc are used while making these clothes. As o
resuli, the chances of catching skin-related dizeases are
reduced. In multiple regression onalysis, we have found
that the most imporfant verioble which hos contibuted
significantly is recyclability’ becouse the value of beto
[stundordized coefficients] is greater than otner
independent variables. The other wvariables
alsacontributedsignificantlyandtheimamesaspercantribut
ioninthevaluecthetoare decomposabilitg, affordability,use
of chemicals, ovoilability & skin disease.

6. Conclusion

Indio is o developing nation and reducing soil, air & water
pallution is o big challenge, As the use of sca-friendly
apparels will increase the pollition level will decrease.
While making synthetic apparel, harmiul chemizals are
vsed os o result pollution increases. Most importanthy,
eco-friendly opparels ore eosily recyclable ond
decomposoble. There fore, the Government should give
monetary and non-monetary benefite to compaonies that
make eco-friendlyopparel. Asaresult thecapability of
componies will increose ond con bring technological
advancement to the country. They will be able to offer their
apparels in o rural oreo, ond the innovotiveness of
companies will alse incrense. There are possivilities that
these companies will stert maoking eco-friendly products
other than opparel. Eco-friendly products are easily
recycloble and decomposable. Consequently, the burden
of waste manogement on the Government of India will
reduce.

7. Limitations and Implications of the study

Toconducttherasearch, wehaveputinalotofeiferitoensureth
ereliobilityvalidityondobjectivityofourressorch, Thebigges
flimitationofourresearchisthatwehaveconductedour
research on eco-friendly opparel in Dehrodun only, and
the somple size is 150 only. The samples are collected
from cne clothing show room ie. Fob india. 51.8% of
sustainable development is explained by our independent
variables. There could be other voriables that are not
included in our research. In the future researchers can
keep these limitetions in their mindsto enhance the quality
of their research. This type of research con olso be
conducted in other sectars, to find out the effect of sociol
responsiveness on the sustainoble development of society.
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